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Introduction  

 
Hello, Iôd like to welcome you to The  Beginnerôs Guide to Overnight TrafficÊ 

where Iôm going to teach you ñSeven Steps to Getting Massive Traffic Using Google Ê 
AdWords Êò. 
 
Iôm really excited about this guide because if you want to make money online, then 

you absolutely n eed the Beginner Traffic S7Ê strategy as described in the se pages.  
 
If youôve ever thought about using GoogleÊ AdWords Ê to promote your site, 

then this is the key that will unlock th e doors of massive opportunityé 
and riches!  

 
But hereôs the surprising bonusé 
 

Even if you DONôT intend to use AdWords Ê as a long - term  strategy,  

youôll still find this guide to be your own personal gold mine. 
 
The reason?  
 

Because inside these pages youôll discover how to use AdWordsÊ to boost your 
income across ALL your marketi ng efforts , including affiliate marketing , joint 
venture marketing , Search Engine Optimization  (SEO) , and more.  
 

You see, some of the worldôs richest marketers use AdWordsÊ to test their sales 
letters before a big product launch because itôs the fastest, most accurate way to 
quickly boost conversions.  
 
So, instead of launching a product with an unpredictable sales letter, they can launch 

confidently since they know their proven sales letter will pull down massive sales for 
them.  
 
And now these profit secret s are yours!  

 
Whether you want to use AdWords Ê to drive hordes of cash -paying customers to your 
site tonighté or you just want to quickly test your sales letter, youôre about to learn 
the ultimate  the strategy that will put you on the fast track to success.  

  
As you may probably know, Saleen S7 is a high -performance, super fast automobile 
which is capable of over 200 miles per hour. Zero - to -60 time is under three seconds . 
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Well, I refer to the 7 steps of building a successful and profit -pulling AdWords Ê 
campaign as ñBeginner Traffic S7Êò. And if you f ollow these steps, youôll definitely 
drive targeted traffic to ANY website ï overnight!  

 
Hereôs a quick overview of the ñBeginner Traffic S7Êò strategy that youôll be 
learning:  

 

# 1 ï SELECT  your keywords:  In this step youôll discover how to choose the type of 

keywords that will attract hungry, cash - in -hand customers to your site!  
 

#2 ï STRUCTURE  your account:  Here youôll learn how to boost your conversion 

rates by creating separate keyword lists, ad groups, and campaigns.  
 

#3 ï SEIZE  your prospects' attent ion with your ads:  In this step youôll discover 

how to write an ad that gets attentioné and gets clicked on! 
 

#4 ï SEND  your prospects to a compelling landing page:  Within these pages are 
the sales letter secrets of turning those clicking browsers into pay ing customers!  

 

#5 ï SET UP  your campaigns:  Here weôll pull everything youôve learned together 

and actually go through the step -by -step process of setting up your first AdWords 
campaign.  No guesswork required ï just follow the easy directions and screenshot  
illustrations!  
 

#6 ï SELL  more  by testing and tracking:  In this step youôll learn just how easy it 
is to give yourself an instant pay raise by determining what keywords, ads, and sales 

letters pull in the most money for you!  
 

#7 ï SAVE  time and money with  these tools:  Finally, in this last section youôll 

learn what tools you can use to make your campaigns even more effective.  
 

Side bar : When you log into Google Ê AdWordsÊ to start a new ad 

campaign  ( http://adwords.go ogle.com ) , youôll notice that youôre asked 

to create an ad first and then choose your keywords.   

 
For the purposes of this ebook, however, weôre going to look at 

choosing your keywords as the first step.  Thatôs because your 

keywords will affect how you wr ite your ad.  That means weôll be 

creating keyword lists first, saving them, and then creating ads 

later.  

 

http://adwords.google.com/
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Since the ebook steps arenôt listed in exactly the same order as 

Googleôs campaign set- up steps, you may wish to read this book in its 

entirety before  setting up your account.  Later on in this ebook ï in 

Step #5 --  weôll look at the exact step- by - step process of setting up 

a new campaign.   

 

If youôre the type who learns best by seeing the ñbig pictureò before moving onto the 
finer details, look over the  step -by -step process first, and then start reading this 
ebook in order.  
 

WAIT!  You may be eligible for a free $50 advertising bonus !  
 
Yes!  GoogleÊ is offering $50 in free advertising to new account holders ï and you 
may be eligible!  

 
If you are eligible, follow these instructions now to claim your free $50 in Google Ê 
advertising creditsé 
 

1. Use the following link  to reach the Google Ê AdWordsÊ page :  

https://adwords.google.com/select/main?cmd=Login&sourceid=Yh91503  

 

Please note that  this offer is only available to you if you see a 

reference to the free $50, as shown in  this screenshot:  

 

 
 

In order to claim your sign - up bonus, you MUST see the message  

ñSpecial Offer for Yahoo! Small Business customers. Sign up for 

Google Ê AdWordsÊ and receive $50* worth of targeted advertising. ò 

 

https://adwords.google.com/select/main?cmd=Login&sourceid=Yh91503
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If you do not see this message, then youôre NOT eligible for the 

offer (or the offer has expired).   

 

2. Next, you need to sign up as a new account holder , with a new 

email address and credit card  (or virtual credit card).  Remember, 

this offer is for new account holders only.  

 

3. This offer is subject to change at any time.  Please note that you 

are responsible for reading and adhering to all rules, conditions, 

requirements and other terms of servic e.  Please be sure to read all 

information in the fine print.  

 
Now letôs discover the Beginner Traffic S7 Ê strategy  and learn how to put it to work 

for youé 
 

Step 1: SELECT  Your Keywords . 

This step is extremely important.  
 

If  you choose the right keywords,  

youôll enjoy targeted traffic that converts into cash- paying buyers.  
 
If you choose the wrong keywords ï those that are two vague or too broad ï youôll 
likely drain your ad budget quickly without any sales or other conversions to show for 

it.  
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Iôm assuming that you already have a niche and likely a product in mind. If you 
havenôt already decided on thoseé grab this free ebook ï  

 

 

In this report which was co -written by Jimmy D. 
Brown and Nicole Dean, you'll find out how to 

turn Private Label Products and Articles into a 

small reports business.  

Click here to read this free report.  

 

 
 

 

Hereôs a quick tip  that you can use to discover niches you never knew existedé 
 

Quick Tip : Need a niche?  Donôt know where to start? Hereôs how to 

find niches you never would have thought of on your owné 

 

Simply log into your favorite keyword tool (free or paid) and start 

running searches for broad terms like this: ñhow to ò, ñsecret ò, 

ñeliminate ò, ñget rid of ò, ñbuyò, ñpurchase ò, ñbook ò, ñguide ò, 

ñinformation òé and so on. 

 

Youôll uncover tons of niches using this amazing strategy ï and Iôd 

be willing to bet money youôll find niches you never even knew 

existed!  

 
Now back to choosing keywords for known niches and your productsé 

 
Choosing the right keywords is a two - pronged  process.  
 

1) On the one  hand, you can use keyword tools  to help you create a list of 
possible words.  

 
2) However, you must then manually  comb through this list to determine how 
useful each word might be in attracting targeted traffic.  

 

http://www.123webmarketing.com/freereports/srf_easyplr.pdf
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Let me give you an example  ï 
 

Suppose you c reated an ebook all about training golden retrievers to 

be hunting dogs.  Now consider this keyword phrase: ñgolden retriever 

training.ò 

 

At first glance, that looks like a great keyword for your purpose.  

However, itôs too broad. The ñtrainingò could refer to training a dog 

to go huntingé but most people who type that keyword phrase into a 

search engine are likely looking for information about obedience 

training or housetraining.   

 

As such, you might expect to get some traffic from a word like that, 

but you might also be disappointed in a low conversion rate.  Better 

words for this particular topic might include a phrase like ñgolden 

retriever hunting training.ò Even better is something more specific 

to your product, such as ñgolden retriever hunting training guide.ò 

 
While those longer (more specific) phrases might not get as much traffic as a broader 
(shorter) phrase, you can be assured of getting a higher conversion rate since the 
searchers are looking for something very specific.  

 
In other words ï 
 
The more  specific the keywords, and the more related they are to your exact 

offering, the better response you can expect to get.  
 
Now letôs look at the three -step process of creating a list of targeted keywordsé 
 

1) FIND OUT  relevant keywords.  

 
Your first step is to find out relevant keywords using a few basic strategies.  
 

Č Simply brainstorm  a list of keywords  that you think your market will 

use to find you and your products.  Of course in order to do this, you must 
understand your market . If you havenôt already previously profiled and 
researched your market, now is a good time to do so.   

 

Č You can also determine  which keywords your top competitors are 
optimizing for  to get a sense fo r what words your market uses . Examine 
their different pages and see if you can tell w hat words get repeated 
often.  If they use ñtagsò on their blog entries, check out what keywords 

theyôre using to tag posts. 
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Č You may also want to view the document source , which reveals the 
meta tags for the website.  Not all sites use meta tags.  However, t hose 
that do will give you an idea of what the webmaster had in mind in terms 

of optimizing for certain keywords.  If this is a fairly good marketer, then 
itôs likely safe to assume that they chose their meta tag keywords after 
first doing research.  

 

Once y ou have a general idea of how your market may search to find products like 
yours, you can move on to step twoé 
 

2) FEED  your list with new keywords using a keyword tool .  

 
Once you have a short list of keywords your market might use to find you, you 
can qui ckly and easily expand that list by using a keyword tool.  Google makes it 
easy since they provide their own keyword tool.   

 
Note :  I f you already have a favorite keyword tool that you use, then by all 
means use it.  You can copy your own list of keywords int o your campaigns.  
 
You can find Googleôs keyword tool here:  

https://adwords.google.com/select/KeywordToolExternal  
 
Preferably, you can also reach it from within your AdWords account.  Simply log 
into your account, click on ñToolsò and then choose ñKeyword Toolò.  

 
One more thing :  If  youôre ready to start setting up a campaign right now, then 
instead of clicking on ñToolsò, you can click on ñCreate a new campaign: keyword 
targeted ò from the main page of your account.  If you do that, you will be asked 

to create an advertisement ï if you donôt have one ready, simply enter a sample 
ad, and then remember later to go back and change it.  (Later in this ebook ï in 
ñStep 5ò ï youôll get the complete step -by -step process of setting up a new 
campaign. )  

 
Go ahead and try the tool right now.  
 
Please note that  while you can use this tool without logging in, there are features 
only available to you once you start building a real campaign.  

 

https://adwords.google.com/select/KeywordToolExternal
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Hereôs what the keyword tool looks like:  
 

 

You can quickly and easily create a large list of targeted keywords using Googleôs 
keyword tool.  

 
Enter in a keyword or phrase and click on ñGet keyword ideas ò. If you didnôt 

uncheck the ñUse synonyms ò box, then youôll get a nice list of keywords directly 
related to your keywords, plus related keywords.  
 

Example : I f you entered ñweight lossò as your original keyword, 

youôll get phrases that include those words, such as ñfast weight 

loss.ò However, youôll also get related keywords like ñlose 

weightò and ñburn the fat.ò 

 

You can add the words individually, or add the entire list to your campaign if 
youôd like. You can also save the file in different formats (such as text), so that 
later on you can copy and paste the words into your AdWords ad group.  
 



The Beginnerôs Guide to Overnight TrafficÊ ñ7 Steps to Getting Massive Traffic Using Google AdWordsò 

 

 
Page 13 

Quick Tip : Digging down and finding even more related keywords is 

easy.  Simply copy and paste some of the most targeted keywords 

into the ñfind keyword ideasò box and start a new search. 

 
Note that Google also provides you all sorts  of relevant information ï most of it is 
only available if youôre already logged into your account and starting to build a 

list for an ad group or campaign. If youôre building a list without logging into your 
AdWords account, be sure to later use these fea tures once you are logged in and 
working with your keyword list.  
 
By default, youôll see information about advertiser competition, search volume 

last month, and average search volume.  But based on the information you 
provide when you actually start buildin g your keyword lists in your account, youôll 
be able to estimate how much traffic youôll receive from your keywords, the 
estimated ad position, and how much each click will cost.  

 
Hereôs a sample list of keywords with some of the features enabled: 
 

 

The keyword tool allows you to estimate the cost per click, ad position, how much 
advertiser competition youôre facing, and other information for each keyword. 

 

For example, you can use the dropdown box to show the ñestimated average 
CPCò (cost per click). If  you show this feature and similar features such as ad 
position, youôll be asked to enter the maximum amount youôll pay per click. 
Simply do that, hit ñrecalculate,ò and youôll get this information. 
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Youôll notice that the keyword tool even gives you an idea of when traffic surges 
for these particular keywords.  For example, you can get an idea of the best 
month to advertise certain seasonal products, like weight loss products, sports 

related products, holiday products, etc.  
 
Your next step is to manually com b through these lists.  
 

Á Are the search terms too broad?  
Á Are the search terms specific enough that you have a fairly good idea what 

the person is searching for?  
 

Keep in mind that certain search words may be coming from searchers who 
have no interest  in wha t youôre selling. 
 

Example :  Letôs suppose youôre selling baseball bats. The term 

ñbuy batsò could refer to baseball bats or the flying animal. As 

such, youôll need to choose something specific, such as ñbuy 

baseball bats ò.  

 

Choosing ñBuyingò Words 
 
As alre ady mentioned  ï  
 

The more targeted your keywords, the better.  
 
If youôre selling a product, you should be choosing words that indicate the person is 
interested in buying  that particular product . 

 
Example :  ñBuy shoesò is too broad, especially if you only sell 

womenôs Birkenstock sandals. In that case, a good search term list 

might include terms like ñbuy Birkenstock sandalsò and ñbuy ladies 

Birkenstock sandalsò and ñbuy womenôs Birkenstock sandalsò and so on.  

 
Youôd also want to add specific product names to your search term 

list.  To keep going with the Birkenstock example, youôd include 

specific names of their womenôs shoes, such as ñArizona black suedeò 

and ñMadrid Birko- Flor ò.  You can bet if someone is searching for a 

product that specifically, theyôre probably ready (or almost ready) 

to buy.  

 
Note :  In addition to including specific product names, youôll also want to consider 
including words such as ñbuyò or ñpurchase ò or ñfree shipping ò or ñdiscount ò. All of 
these words ï when tacked onto a product name,  such as ñdiscount Birkenstock 



The Beginnerôs Guide to Overnight TrafficÊ ñ7 Steps to Getting Massive Traffic Using Google AdWordsò 

 

 
Page 15 

sandals ò ï suggest that the searcher is a buyer and not a ñtire kicker.ò Creating these 
sorts of search terms will increase your conversion rate.  
 

3) FILTER  your list to refine  your search terms.  
 
In order to attract your tar get market, youôll want to refine your search terms  
based on broad matching , exact matching , phrase matching , and even including 

negative keywords .  
 

Broad Matching :  The default position is ñbroad match ò, meaning that your 
ad will appear if someone types i n any keyword phrase that includes your 

keyword.  In some cases, your ad may appear if related keywords are 
searched.  
 

Example :  I f your keyword is ñweight lossò,  then your ad will 

appear when someone types in ñweight loss secretsò and 

possibly ñlose weightò.  

 
Broad matches appear when you enter your keyword as - is, without quotes, 

brackets, or the like.  
 
For example, your keyword would look like this in the search list:  
 

weight loss  
 
Exact Matching :  Another option is to list some or all of you keywords as 
exa ct matches.  To do so, you list your keywords in brackets, like this:  
 

[weight loss]  
 
Doing so will ensure your ad only appears when searchers type in that exact 
phrase.  

 
Phrase Matching :  If youôd rather have your ad triggered when people type 
in your keyw ords alongside other keywords, then you can put your keyword 
in quotes, like this:  

 
ñweight lossò 
 
Doing so means your ad will appear whether someone searches for ñweight 

lossò or ñfast weight lossò or any other search phrase that includes your 
chosen keyw ord or phrase.  
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Negative Keywords :  Finally, you can also exclude certain keywords so that 
those searches do not trigger your ad.  
 

For example, letôs suppose you didnôt want your ad to appear to searchers 
who are looking for free information.  In that case, you would use a minus 
sign ( - ) in front of the word free and then add the negative word to your list.  
Excluding the word free would looks like this:  

 
- free  

 
Note :  If youôre creating a list without setting up a campaign, then go ahead and save 

your keyword list as a text file.  Later on you can copy and paste this exact list right 
into your campaign.  
 
Otherwise if you are setting up a campaign as you go, then be sure to save your list.  

 

Step 2: STRUCTURE  Your Account . 

 
Now that youôve created a list of possible keywords ï along with negatives to exclude 
certain searches ï your next step is to  structure your account in three easy steps:  
 

Note :  If you havenôt already signed up for a Google AdWords account, refer back to 
the introduction of this ebook to see if youôre eligible to claim $50 in free Google 
advertising credits!  
 

1) CREATE  Ad Groups  
 
This step is where you pull keywords from your main list and put them into 
related subcategories.  Google calls  these subcategories ñad groups ò. 

 
You can set up a general  ad campaign and run several ad groups within each 
campaign.  And to help boost your conversions even more, you can (and should) 
write different ads and even create different landing pages for your different ad 
groups.  

 
Let me give you an exampleé Letôs suppose that youôre selling an ebook about 
dog training ï specifically fixing problem behaviors like barking, jumping on 
people, digging in the garden, separation anxiety and the like.  
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Chances are, your target market isnôt going to search for something broad like 
ñproblem behaviors in dogs ò. Instead, theyôll be searching for solutions to the 
specific problem theyôre having with their dog, such as inappropriate barking or 

digging.   
 
To connect with your market better, you can separate those problem 
behaviors i nto different ad groups .  

 
That means your overall ad campaign will center around your training guide, but 
your various ad groups within this campaign will specifically target each of the 
problem behaviors individually.  

 
Youôll have a different set of keywo rds , a different ad , and possibly a different 
landing page  for barking, digging, jumping, and so on.  
 

For example, your keywords for the ñbarkingò ad group might look something like 
this:  
 

 

A sample keyword list for a ñbarking ò ad group. 
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And your keyw ords for the ñjumpingò ad group might look something like this: 
 

 

A sample keyword list for a ñjumping ò ad group. 

 

And then you can do the same thing to create keyword lists centered around 
digging, separation anxiety, and whatever other problem behavio rs your ebook 
covers.  
 

Once youôve created targeted keyword lists for your ad groups, youôll then want to 
create ads that speak directly to the sub -niche of people who are searching for those 
specific keywords.  Youôll discover how to create a compelling ad in ñStep 3 ò of this 
ebook . 

 

2)  CHOOSE  Locations and Languages  
 
Another way to further target your niche market is by choosing to have your ads 
show only to certain locations and/or only in certain languages.  
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Note :  Google automatically attempts to target your ads as much as possible.  For 
example, whenever possible theyôll use the searcherôs IP address to determine 
their region so that Google can show region -specific ads.  

 
For example, you might want to show your ads only to people in the United 
States, and  perhaps you want to limit your ads to English and Spanish speakers.  
Or perhaps you want to show your ads just to people in a certain state.  

 
You can even drill down further and show your ads only to people who are using 
Google in a certain region, such as  around a city or even in a certain radius from 
a specific address.  

 
Obviously, this sort of targeting is useful if youôre running a local business, such 
as dog walker, electrician, doctor, or some other business that canôt be run 
globally.  

 
However, itôs also useful if youôre selling products that are only useful to people in 
specific regions.  
 
Here are a few examples:  

 
Example #1: I f youôre selling an ebook on how to grow roses in 

desert climates, then youôll do better if you only show your ads 

to those i n the desert, such as Arizona, New Mexico, and so on.   

 

Example #2: I f youôre shipping a physical product, but you only 

ship to the Europe, then you donôt want your ads shown all over 

the world.  In this case youôd show your ads only to searchers in 

Europe.  

 

Example #3: If youôre selling an introductory ñHow to Speak 

Englishò course, then you shouldnôt show the ad in English since 

your target market wonôt be able to read it. Instead, you can 

create Spanish ads and show them to people in Spanish - speaking 

coun tries like Mexico.  

 
3) CONSIDER  How Much to Bid on Keywords  
 

As you consider how to structure your account and create your campaigns and ad 
groups, the other big issue youôll need to consider is how much to bid on your 
keywords.  
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You already know that as y ou develop your keyword list, Google gives you the 
option of estimating ad position and amount of traffic based on how much you bid 
per keyword.  

 
However, you shouldnôt solely use these estimates in order to decide how much 
to bid.  Instead, you need to fir st estimate your conversion rate and calculate your 
return on investment.  

 
Naturally, of course, youôll also need to take into consideration what sort of action 
you expect your visitors to take when they land on your site.  If you want them to 
purchase a pr oduct, then you need only figure out an estimated conversion rate 

for your sales letter, and how much you can bid on keywords and still make a 
profit.  (Weôll get to that calculation in just a moment.) 
 
If instead your main focus is building a list, then yo uôll need to estimate the value 

of your visitors.  And of course if youôre simultaneously building a list while 
pitching a product, youôll need to consider that even if your conversion rate isnôt 
as high as you hoped, you are likely still profiting due to t he list youôre building. 
 
And of course you also need to consider your overall plan.  

 
Perhaps your front -end product is merely a loss - leader, where you could very well 
be losing money to get those customers.  In other words, youôre spending more 
on ñclicksò then you make back on sales.  The idea, of course, is to make the 

money on the backend by selling more products and more expensive products to 
your customers.  
 
In sum :  Before you start calculating how much to bid on keywords, you also 

need to take into con sideration your overall business strategy.  Some marketers 
aim to make money using AdWords, while others invest their money in AdWords 
to build a customer list.  
 

Now back to those calculationsé 
 

Example Calculation : Letôs suppose your primary goal is to drive 

traffic to a site and sell a product If you havenôt yet tested 

any of your conversion efforts, then your best bet is to be 

conservative with your estimates.  In this case, letôs estimate 

your conversion rate at 1%.  That means youôll make one sale for 

eve ry 100 targeted visitors.  

 

Next, letôs assume you make $25 for each sale. 
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Hereôs a calculation: 

 

¶ 100 visitors come to your site.  

¶ Your 1% conversion rate produces one sale.  

¶ You bid 15 cents per click, so those 100 clicks cost you 

$15.  

 

E Your $25 gross profi t -  $15 for 100 clicks = $10 net 

profit.  

 

In this case you still come out ahead $10 for every 100 visitors.  

And of course since youôre building a list, youôre making money 

on the backend.  

 
In the above example if you bid 25 cents per click ($25 to get 100 visitors), youôd 
come out even.  If you bid 35 cents per click ($35 per 100 visitors), youôd be 

losing $10 for every 100 visitors.  But again, you can make that up on the 
backend if youôre building a list. 
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Step 3: SEIZE  Your Prospect sõ Attention 

with Your Ads . 

 
The jo b of your AdWords ad is simple : To get attention, and to get clicks.  

 
However, you also need to  ï  
 

Create ads th at get these clicks from people  

who are interested in buying what youôre selling. 
 
Youôll do yourself no favors if you create ads that get plenty of clicks but do not 
convert into subscribers or sales.  

 
Itôs not just you who is interested in creating relevant ads that get plenty of clicks ï 
Google is concerned about that too.  
 
Indeed, theyôve created whatôs called a ñQuality Score ò, which rates your ads 

based on how many clicks they get, plus the relevance of your keywords, your ad, and 
your landing page (e.g., the page visitors see after they click on your ad).  
 
That means if your keywords donôt match your ad and/or your landing page, youôll 

have a low Quality Score.  Likewise, if your ad isnôt getting clicks, Google will assign 
you a low Quality Score.  
 
What happens if your Quality Score is low?  

 
Poke around Internet marketing forums and blogs, and youôll see it referred to as the 
ñGoogle Slap ò. That means that Google may disable your low -performing keywords 
and ads.  But one of the more common ways advertisers get ñslappedò is by having to 

bid a higher amount per keyword in order for their ads to show.  
 
In other words: The better your Q uality Score, the less you will likely have to pay per 
click.  The lower your Quality Score, the greater chance youôll need to up your bids in 
order to trigger your ads.  

 
Two Ways to Boost Your Quality Score (and Avoid the Google Slap)  
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There are two proven  strategies  that you can keep in mind to potentially avoid the 
Google Slap and boost your Quality Score:  
 

Č Ensure your ads, keywords, and landing pages are relevant.  
 
Bidding on keywords like ñdog collars ò while placing ads and creating landing 
pages for ñdog leashes ò may make sense. After all, people who need dog 

collars often need leashes too.  
 
However, Google may see collars as not being all that relevant to leashes, and 
so they may penalize you a bit by giving your keywords a lower Quality Score.  

 
To imp rove your score, youôd likely need to bid on the keywords ñdog leash ò, 
plus include this search phrase in your ad as well as your landing page.  The 
bonus is that doing so will likely improve your conversion rate.  

 
Consider this for a momenté 
 
When you ente r specific keywords into a search engine, which results catch 
your eye?  Chances are, those that include the keywords you searched for will 

catch your eye first.  Simply put, they seem the most relevant.  
 
Let me give you an example.  
 

In the next page, youôll see a screenshot of the current ads being shown in 
Google when entering the search term ñdog leashes ò. 
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If you were looking for dog leashes, which of these ads would you click on?  

 
Youôll notice that the top ad talks about potty training and has nothing to do 

with leashes specifically.  The advertiser (PetSmart) likely has to pay a very 
high bid per click to get that particular ad sho wn for the keyword ñdog 
leashesò, as the Quality Score likely isnôt very high. 
 

Now consider those search results for a mo ment.  Which ad would you click on?  
 
If you were looking for a dog leash, would you click on the potty training ad?  
Probably not.   

 
And while itôs more closely related, the ñdog harness ò ad likely wouldnôt catch 
your eye as readily as those ads that include  the keywords in the original 
search: ñdog leash ò. 

 
In particular, those that include ñdog leash ò in the title likely get the most 
attention, and possibly the most clicks.  
 
Consider your own searching and clicking habits, and I think youôll agree that 

resu lts that include your keywords are most likely to get your clicks.  Creating 
your ads with that tip in mind will get you clicks ï and it keeps Google happy.  


















































































